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NATIONAL ASSOCIATION OF STATE ADMINISTRATORS FOR 
FAMILY AND CONSUMER SCIENCES -                                                                                                                                             
National Standards for Family and Consumer Sciences 
Education [2004]

FACS-CCFC.1  CAREER, COMMUNITY, AND FAMILY CONNECTIONS 
[CCFC]
FACS-CCFC.1.2  Demonstrate transferable and employability skills in 
community and workplace settings.

FACS-CFR.2  CONSUMER AND FAMILY RESOURCES [CFR]

FACS-CFR.2.3 Analyze policies that support consumer rights and 
responsibilities. X X X X X X X
FACS-CFR.2.6 Demonstrate management of financial resources to 
meet the goals of individuals and families across the life span. X X X X X X X
FACS-CS.3  CONSUMER SERVICES [CS]

FACS-CS.3.3 Analyze factors in developing a long-term financial 
management plan.

Module # 1 When It Hits The Fan! 
Core message: Your credit will rule your life.
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NATIONAL ASSOCIATION OF STATE ADMINISTRATORS FOR 
FAMILY AND CONSUMER SCIENCES -                                                                                                                                             
National Standards for Family and C

FACS-CCFC.1  CAREER, COMMUNITY, AND FAMILY CONNECTIONS 
[CCFC]
FACS-CCFC.1.2  Demonstrate transferable and employability skills in 
community and workplace settings.

FACS-CFR.2  CONSUMER AND FAMILY RESOURCES [CFR]

FACS-CFR.2.3 Analyze policies that support consumer rights and 
responsibilities. X X X X X X X X
FACS-CFR.2.6 Demonstrate management of financial resources to 
meet the goals of individuals and families across the life span. X X X X X X X X
FACS-CS.3  CONSUMER SERVICES [CS]

FACS-CS.3.3 Analyze factors in developing a long-term financial 
management plan.

Module # 2 Breathing Without Air! 
Core message: You are the only person who determines your credit.
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NATIONAL ASSOCIATION OF STATE ADMINISTRATORS FOR 
FAMILY AND CONSUMER SCIENCES -                                                                                                                                             
National Standards for Family and C

FACS-CCFC.1  CAREER, COMMUNITY, AND FAMILY CONNECTIONS 
[CCFC]
FACS-CCFC.1.2  Demonstrate transferable and employability skills in 
community and workplace settings.

FACS-CFR.2  CONSUMER AND FAMILY RESOURCES [CFR]

FACS-CFR.2.3 Analyze policies that support consumer rights and 
responsibilities. X X X X X X
FACS-CFR.2.6 Demonstrate management of financial resources to 
meet the goals of individuals and families across the life span. X X X X X X
FACS-CS.3  CONSUMER SERVICES [CS]

FACS-CS.3.3 Analyze factors in developing a long-term financial 
management plan.

Module # 3 Kick Some Buck!
Core message: Smart consumers critically evaluate marketing and advertising messages rather than simply 

accepting them.
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NATIONAL ASSOCIATION OF STATE ADMINISTRATORS FOR 
FAMILY AND CONSUMER SCIENCES -                                                                                                                                             
National Standards for Family and C

FACS-CCFC.1  CAREER, COMMUNITY, AND FAMILY CONNECTIONS 
[CCFC]
FACS-CCFC.1.2  Demonstrate transferable and employability skills in 
community and workplace settings.

FACS-CFR.2  CONSUMER AND FAMILY RESOURCES [CFR]

FACS-CFR.2.3 Analyze policies that support consumer rights and 
responsibilities.

FACS-CFR.2.6 Demonstrate management of financial resources to 
meet the goals of individuals and families across the life span. X X X X X X X X X X
FACS-CS.3  CONSUMER SERVICES [CS]

FACS-CS.3.3 Analyze factors in developing a long-term financial 
management plan.

Module # 4 Road Trip!
Core message: Checking accounts and savings accounts are indispensable, powerful, and potentially dangerous tools.
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NATIONAL ASSOCIATION OF STATE ADMINISTRATORS FOR 
FAMILY AND CONSUMER SCIENCES -                                                                                                                                             
National Standards for Family and C

FACS-CCFC.1  CAREER, COMMUNITY, AND FAMILY CONNECTIONS 
[CCFC]
FACS-CCFC.1.2  Demonstrate transferable and employability skills in 
community and workplace settings.

FACS-CFR.2  CONSUMER AND FAMILY RESOURCES [CFR]

FACS-CFR.2.3 Analyze policies that support consumer rights and 
responsibilities. X X X X X X X X X X
FACS-CFR.2.6 Demonstrate management of financial resources to 
meet the goals of individuals and families across the life span. X X X X X X X X X X
FACS-CS.3  CONSUMER SERVICES [CS]

FACS-CS.3.3 Analyze factors in developing a long-term financial 
management plan.

Module # 5 Sucker Punch!
Core message: Use credit cards very wisely or you will be hurt.
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NATIONAL ASSOCIATION OF STATE ADMINISTRATORS FOR 
FAMILY AND CONSUMER SCIENCES -                                                                                                                                             
National Standards for Family and C

FACS-CCFC.1  CAREER, COMMUNITY, AND FAMILY CONNECTIONS 
[CCFC]
FACS-CCFC.1.2  Demonstrate transferable and employability skills in 
community and workplace settings.

FACS-CFR.2  CONSUMER AND FAMILY RESOURCES [CFR]

FACS-CFR.2.3 Analyze policies that support consumer rights and 
responsibilities.

FACS-CFR.2.6 Demonstrate management of financial resources to 
meet the goals of individuals and families across the life span. X X X X X X
FACS-CS.3  CONSUMER SERVICES [CS]

FACS-CS.3.3 Analyze factors in developing a long-term financial 
management plan. X X X X X X

Episode One:  Burning Money  Core Message: Burning money introduces the concept Episode One:  Burning Money  
Core Message:  Burning money introduces the concept that money is a limited and perishable resource:  we spend 

our lives trying to have enough of it, and once we’ve spent it, it’s gone.
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NATIONAL ASSOCIATION OF STATE ADMINISTRATORS FOR 
FAMILY AND CONSUMER SCIENCES -                                                                                                                                             
National Standards for Family and C

FACS-CCFC.1  CAREER, COMMUNITY, AND FAMILY CONNECTIONS 
[CCFC]
FACS-CCFC.1.2  Demonstrate transferable and employability skills in 
community and workplace settings.

FACS-CFR.2  CONSUMER AND FAMILY RESOURCES [CFR]

FACS-CFR.2.3 Analyze policies that support consumer rights and 
responsibilities.

FACS-CFR.2.6 Demonstrate management of financial resources to 
meet the goals of individuals and families across the life span. X X X X X X X X X X
FACS-CS.3  CONSUMER SERVICES [CS]

FACS-CS.3.3 Analyze factors in developing a long-term financial 
management plan. X X X X X X X X X X

Episode Two:  Work Harder!  Make Less!
Core Message: This module allows students to see how their money habits in high school will have an enormous impact on the quality of their life the minute they begin to go to college and/or 

begin to support themselves.  It also shows them why every budgeting and saving decision is impacted by spending decisions.
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NATIONAL ASSOCIATION OF STATE ADMINISTRATORS FOR 
FAMILY AND CONSUMER SCIENCES -                                                                                                                                             
National Standards for Family and C

FACS-CCFC.1  CAREER, COMMUNITY, AND FAMILY CONNECTIONS 
[CCFC]
FACS-CCFC.1.2  Demonstrate transferable and employability skills in 
community and workplace settings.

FACS-CFR.2  CONSUMER AND FAMILY RESOURCES [CFR]

FACS-CFR.2.3 Analyze policies that support consumer rights and 
responsibilities.

FACS-CFR.2.6 Demonstrate management of financial resources to 
meet the goals of individuals and families across the life span. X X X X X X
FACS-CS.3  CONSUMER SERVICES [CS]

FACS-CS.3.3 Analyze factors in developing a long-term financial 
management plan. X X X X X X

Episode Three:  Work Less!  Make More!
Core Message: Incorporates a student’s individual seven-day spending record to illustrate the “work less, make 

more” principle and to help each student understand key money management principles. The episode also 
emphasizes the importance of savings in maintaining a budget.
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NATIONAL ASSOCIATION OF STATE ADMINISTRATORS FOR 
FAMILY AND CONSUMER SCIENCES -                                                                                                                                             
National Standards for Family and C

FACS-CCFC.1  CAREER, COMMUNITY, AND FAMILY CONNECTIONS 
[CCFC]
FACS-CCFC.1.2  Demonstrate transferable and employability skills in 
community and workplace settings.

FACS-CFR.2  CONSUMER AND FAMILY RESOURCES [CFR]

FACS-CFR.2.3 Analyze policies that support consumer rights and 
responsibilities.

FACS-CFR.2.6 Demonstrate management of financial resources to 
meet the goals of individuals and families across the life span. X X X X X X X X X X X X X X
FACS-CS.3  CONSUMER SERVICES [CS]

FACS-CS.3.3 Analyze factors in developing a long-term financial 
management plan. X X X X X X X X X X X X X X

Episode 4: Me? A Millionaire?  
Core Message: Budgeting, savings and spending decisions and the importance of planning for financial issues and retirement. 
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NATIONAL ASSOCIATION OF STATE ADMINISTRATORS FOR 
FAMILY AND CONSUMER SCIENCES -                                                                                                                                             
National Standards for Family and C

FACS-CCFC.1  CAREER, COMMUNITY, AND FAMILY CONNECTIONS 
[CCFC]
FACS-CCFC.1.2  Demonstrate transferable and employability skills in 
community and workplace settings.

FACS-CFR.2  CONSUMER AND FAMILY RESOURCES [CFR]

FACS-CFR.2.3 Analyze policies that support consumer rights and 
responsibilities.

FACS-CFR.2.6 Demonstrate management of financial resources to 
meet the goals of individuals and families across the life span. X X X
FACS-CS.3  CONSUMER SERVICES [CS]

FACS-CS.3.3 Analyze factors in developing a long-term financial 
management plan. X X X

Episode 5 “Reality Day”
Core Message: Students develop a personal short-term and long-

term budget.


